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CONVERSATION
CLIMATE CRISIS
HAS BECOME
NBUNMERSIHERIEIRIE
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From cable news hosts to well-intentioned environmental action groups

- it feels like everyone’s pouring on the gasoline.

Disillusioned by this doom and gloom of climate discourse, young people
are growing apathetic when we need them to be energized.

A recent survey of young people in ten countries found nearly
56% thought humanity was doomed.

In 2023, we're taking action.



https://www.sciencedirect.com/science/article/pii/S2542519621002783
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The moment to build a new world is how.

Lo

Humanity is pivoting to an ecopreneurial fut'ure.k
Revolutionary green technologies and innovative

climate solutions are being created every day.
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Our strategy is to use original unscripted content to
effectively communicate that the climate crisis can and

will be averted, mobilizing huge young audiences to "r,{
take positive climate action with demonstrable result J‘#

/ l

TS TIME TO
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We'll flip the script from climate oém to
eco boom, showcasing the exmtnﬁg” potential
for positive change through g
campaign of compelling enter j_, "
exciting community z

/
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~ our content will be platform
agnostic, ensuring it oppeols- tod
globally diverse audience across
| multiple publishers.

We'll leverage our editorial expertise
to produce unscripted series brands
that resonate with young audiences,
enabling young creators by offering
them the chance to pitoh their ideas

for full commissioning.
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MIDNIGHT MUNCH

'Explore weird and wonderful late- night' snacks, future foods and street food stories
“from around the world as we delve deep into zero- Woste dishes ond sustolnoble '
- sources in our mouthwoterlng food and travel series.

WILD TRACKS

Discover the boss beats, and oultures thot shape the soundtrack to our lives as we
hear exclusive performonoes and original sounds by dlstlnctlve ortlsts brought to you
live in Earth’s most pristine wildernesses. |

ECO | ENEURS

Witness the innovative solutions and groundbreaking tech tookl-ing the green revolution
head-on, as we showcase the young visionaries and cutting-edge startups driving
change in renewable energy, sustainable agriculture, circular economy, and beyond.

Futurechic

Journey to the intersection of style, sustainability, and Gen Z culture, as we step in_to
the eve.r—evoIVing world of sustainable fashion, unearthing _th'e latest trends and
techniques of designers acting as catalysts for positive change in the industry.
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Via an industry-leading content
distribution network, original
ECO+ content and events will
reach an audience of more than
one billion young people by 2027.

We'll accelerate our growth by
leveraging existing distribution
systems, partnering with leading
creators, media publishers, and
entertainment platforms.

Our activity will build a global
movement of millions of young
people empowered to combat

the climate emergency through
individual and collective action.

IO IS KON SB[ O o

1. ATTRACT

Through original ECO+ content, we'll effectively reach millions of young people by
partnering with their favorite influencers and publishers directly on their mobiles.

il. EMPOWER

Our content will seamlessly connect viewers to a dedicated platform, serving as a

hub to collaborate on globally local projects within vibrant digital communities.

. ACTIVATE

Our communities will incentivize members to take positive climate action at global
and local levels, transforming the narrative around climate and young people.






Pioneered Digital Media: For over a decade, we captured the attention of
billions of young people around the world with amazing true stories,
exceeding 800 million views and 1.5 billion minutes watched per month.

YouTube Mastery: Powered by original series, we propelled Barcroft TV to become
YouTube’s top News and Politics channel globally, winning multiple awards,

- 09 - including Broadcast Digital’s Best Factual and Original Welb Channel.

As the pioneers of Barcroft Studios, we Captivated Young Audiences: Consistently reaching billions of young people on

. : ; digital media each year, our unique editorial approach fostered engagement
achieved unrivaled success in global J Y 9 I gag

Shhy i ; and emotional connection, helping diverse young audiences understand their
digital and traditional media. RIS s,

identities and connect with like minded communities.

Now, we're leveraging our proven track : , e , iyr
Storytelling Expertise: Our ability to create memorable and impactful original

record to capture imaginations, spark : : , : , , :
series for global media brands, including Netflix, BBC, National Geographic

conversations, and create a lasting : : .
; : : Channel, Disney+, and Discovery+, reshaped the unscripted landscape.
impact in the lives of young

eople worldwide. : : :
PEOR e Trusted in Global News: Operating a 24-hour global news wire, we earned the trust

of international news media, and our commitment to delivering highly respected
original journalism demonstrated our social-first content’s credibility and integrity.

Unrivaled Global Network: Cultivating influential connections across the media
sector and beyond, we collaborated with industry pioneers, experts, and
innovators worldwide and maintain these important relationships today.
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Sam Barcroft is a digital disrupter who achieved unrivaled success in
global digital and traditional media with Barcroft Studios, creating a
lasting impact in the lives of young people worldwide.

More importantly, Sam is a father of three, for whom he founded
The Eco Positive Project.

Realizing young people feel powerless in the face of impending
climate change, Sam is dedicated to empowering audiences through
inspirational stories to help accelerate positive climate action.

In addition to ECO+, Sam is currently disrupting the UK’s farming
industry by restoring an ancient upland farm in Herefordshire, UK.
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2o=s PDEV

Secure funding and key partnerships; hire core team; finalize launch.

2Oo0)=< LAUNGH

Content output commences; 1,225+ social episodes published; 30+ community events held.

2= OCALE

/

2,927+ social episodes published; 100+ community events held; 3+ partner films released.

=—0)E0) CGONGLUDE

The Eco Postitive Project achieves its objectives and concludes.
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